Direct Selling Association -The Direct Selling Association (DSA) is the national trade association of the leading firms that manufacture and distribute goods and services sold directly to consumers. More than 200 companies are members of the association, including many well-known brand names. www.dsa.org Electronic Retailing Association. A trade association for companies who use the power of direct response to sell goods and services to the public on television, online, and on radio. ERA serves as the cohesive voice for multi-channel marketers, while promoting government affairs initiatives and regulations designed to protect our members' bottom line. www.retailing.org Entertainment Merchants Association. (EMA) is the not-for-profit international trade association dedicated to advancing the interests of the $33 billion home entertainment industry. EMA represents approximately 600 companies that operate approximately 20,000 retail outlets in the U.S. that sell and/or rent DVDs and computer and console video games and digitally distributed versions of these products. www.entmerch.org
European Institute of Retailing and Services Studies (EIRASS)
European Retail Academy (ERA). Acts as a virtual platform and as an initiator of workshops/seminars/conferences to bring more transparency about retail-research and retail-education at universities or universities of applied sciences. Further on ERA acts as a catalyst for sponsors who would like to contribute to reach a high level of trade (retail/wholesale)-education ERA promotes the international transfer of know-how between business on the one side and universities at the other side. Some of its activities are:
• survey about trade-cathedras and their academic degrees • the exchange of research-results • joint research • the exchange of professors and students between universities as well as with business companies • to assist the Bologna-process • to promote benchmarking in retail education • to work in interdisciplinary academic groups as a retail-competence-center • to help to establish a cosmopolitan world Grocery Manufacturers Association -The Grocery Manufacturers Association (GMA) is a trade association. GMA represents the world's largest branded food, beverage and consumer product companies. In doing this GMA has been an advocate for its members in public policy and has been at the forefront on initiatives to increase efficiency industrywide. GMA's largest members include the Altria Group Inc., the Coca-Cola Company, ConAgra Foods, General Mills, Nestle, PepsiCo, Inc., Procter & Gamble, and Unilever. On January 1, 2007 GMA merged with the Food Products Association and formed the world's largest trade association representing the food, beverage, and consumer products industry (GMA/FPA). Effective January 1, 2008 the association will use the single name Grocery Manufacturers Association. www.gmabrands.com
